


COUNTRYSTYLE

Celebrates the diversity of Australia. Inspired by a
love of the land, connected by stories and influenced
by the country way of life. 1t is a trusted source of
style and information for Australians who are driven
by the dream of an idyllic regional lifestyle and
inspired by those who live it.
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Editorial Talent

KYLIE IMESON HANNAH JAMES SARAH FARAGO BERNHARD SCHMITZ KATE LINCOLN
Editor Deputy Editor Creative Director Art Director Stylist, Country Style
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Country Style
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Monthly Touchpoints

CROSS-PLATFORM READERSHIP
634,000 monthly

Source: Roy Morgan Single Source Australia, Septerrber 2023, Ipsos Iris —July 2023, Social Following as of March 2023, Solus subscribers as of Novenber 2023
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Signature properties

A Country Style Guide to
Regional Stays

Our new accommodation and travel
vertical spanning print, digital and social
- highlighting the very bestplaces to visit
around the country, from luxurious
wildernesslodges, statelysandstone
manors, heritage hotels, retro-glam
coastal motels and cleverlyconverted
shearing sheds. We’'re opening our little
black book and sharing our favourites.

July — September 2024

Sustainability

Stories and information aboutissues
impacting the environment, eco friendly

products and ways to make a difference.

Dedicated issue November 2024

Food & Wine Month
April is our inaugural food and wine
issue. With a focus on the growers of
world-class produce from around

Australia, andthe homes ofpeople
who love to cook.

Elegant country fashion, shoton location
by the Country Style editorialteam ina
beautiful regional setting.

April: Autumn/ Winter fashion
September: Spring/ Summer fashion
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Editorial Pillars

PEOPLE DECORATING HOMES & GARDENS TRAVEL
Expert design tips and how to create Gorgeous rural/coastaland coastal houses to Australia’s mostamazing regional towns
amodern countrylookin every home. inspirethosewho dream ofliving in the country. and international destinations.

Celebrating the individuals making
a difference in our country regions.
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SUSTAINABILITY FASHION AND BE AUTY FOOD SHOPPING
Caring for the environmentand Countrywomen showcase their style, Celebrf'itlng home cooks gnd countrychefs. A champion ofrural businesses and where
connection to country. plus health and beauty tips. Every issue features recipes and produce. to buy beautiful products in the bush.



Dream Retreaters

DRIVEN BY THE DREAM OF LIVINGA BEAUTIFULREGIONALLIFESTYLE
CORE AUDIENCE: 45-65 yvears | AVERAGE AGE: 54 years

54% live in capital cities and 46% live in regional country areas

Freeto Spend  Support Local  Style Seekers

80% arehome-owners — 89% say helping 73% v alue quality
45% owntheirhome othersisimportantto over price
ou tright** them
1.5x more likely to hav 90% took action after
-5Xmore tkely Lo have 78% prefer tobuy reading Country Style
property mvestments or 3 .
el b Australian made magazine
products .
Spending combined . 1.6x more likely
$75M on hom e & garden 1.9x morelikely tobe intend toredecorate
products last 4 weeks a smallbusiness homein next12M
owner

*Source: Roy Morgan Single Source Australia, Jun23, Are Media Brand Health survey 2020
**Highest of Are Media Homes titles

Indulge In ,,

Experiences &
v

84%lovetotake
holidaysin Australia

73% like to
experience local
culturewhen holiday

85 % enjoy food from
all overthe world



Editorial Calendar 2024

People. Decorating. Home & Gardens. Travel. Sustainability. Fashion & Beauty. Food. Shopping

Colour inthe

The Year Ahead Food & Wine Winter Lifestyle Tasmania Special Country Christmas

Australia The Moving to the
Coast to Coast Art Issue Mother’s Day Country Hit the Road Sustainability Celebrate
JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV XMAS DEC

Country Style’s Guide to Regional
Trav el tentpole
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Blake Wright
Head of Sales (NSW)

Blake.Wright@aremedia.com.au

Andrew Cook

National Director of Sales
+61 (02) 9282 8676

Andrew.Cook @aremedia.com.au

Will Jamison
Head of Direct Sales (VIC, SA, WA)

Will.Jamison@aremedia.com.au

Karen Holmes

Sales Director Agency & Direct
(NSW, VIC, SA, WA)

+61 (02) 9282 8733

Karen.Holmes @aremedia.com.au

Ben Wiles
Group Business Director (VIC)

+61 (03) 9823 6387

Ben.Wiles@aremedia.com.au

Judy Taylor
QLD Head of Sales

+61 (07) 3101 6636

Judy.Taylor@aremedia.com.au

Michelle O’Hanlon

Commercial Brand Manager

+61 (02) 9282 8260

Michelle.Ohanlon@aremedia.com.au
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